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Johnson and johnson sustainability report

We focus globally on two signature efforts that preserve and restore eyesight. Earthward®, Johnson &amp; Johnson Family of Companies' internal approach for developing innovative and more sustainable products, is given to the most sustainable products in our portfolio: Our goal is to improve the health and well-being of families everywhere. To achieve this goal, we need to protect the environments in
which we work and live. A healthy planet and a healthy community go hand in hand. We set high standards for our operating companies in the field of environmental responsibility – and strive for performance that not only complies with regulations but reduces our environmental impacts. We have a responsibility to take care of our planet and preserve its beauty, resources and power for future generations.
Johnson &amp; Johnson were tagged in 125 stories. Page 1 of 7. Sharing progress in Environmental, Social and Corporate Practices Johnson &amp; Johnson, the world's largest and most broadly-based healthcare company, today released its 2018 Health for Humanity Report showing the Company's progress in its environmental, social and governance (ESG) focus areas: promoting better health for all,
investing in our people, maintaining responsible business practices, and securing the environment. The annual update also includes progress for the Company's Health for Humanity 2020 Goals and Obligations to Support the United Nations Sustainable Development Goals. At Johnson &amp; Johnson, we know that changing the trajectory of health of humanity requires commitment and commitment on
many fronts, says Alex Gorsky, chairman and CEO Johnson &amp; Johnson. We are proud to share the 2018 Health for Humanity Report, which describes the progress we have made in improving our environmental, social and management practices – and we are committed to finding even more ways to create a healthier society. It's not just part of our business model, it's a fundamental principle of our
values as a company. Highlights: Better Health for All: Initiated first large-scale efficiency study for an investigative mosaic HIV-1 preventive vaccine done in five southern African countries, along with the National Institutes of Health, the HIV vaccine trials network, the Bill &amp; Melinda Gates Foundation, the South African Medical Research Council and many other partners. Announced a comprehensive
partnership with the Rwanda Ministry of Health designed to strengthen and expand access to quality mental health care in the country. Trained 104,479 healthcare professionals in essential skills building and leadership development in 67 countries with the aim of delivering better quality of care. Extensive partnership with UNICEF with a $10 million pledge to the vital work of frontline health professionals
supported in delivering care to newborns, children and mothers around the world. Our People: Trained 77,732 employees in the principles of ENERGY FOR PERFORMANCE, a training program developed by Johnson &amp; &amp; HUMAN PERFORMANCE INSTITUTE. Re-imagined hiring at Johnson &amp; Johnson to allow for greater transparency, improved efficiency and a stronger candidate
experience through new platforms. Responsible business practices: Co-leading development of compounds (c4c), a project to create a pan-European clinical trial network by 2024 to facilitate the conduct of paediatric clinical trials in the EU. Advanced to Trendsetter status on the Center for Political Accountability's CPA-Zicklin Index, which has the political disclosure and accountability policies and practices
for election-related spending by U.S. public companies. Environmental Health: Towards humanity's goal of reducing absolute carbon emissions by 20% by 2020, carbon emissions worldwide have decreased by 26% since 2010 (Scope 1 and Scope 2). Johnson &amp; Johnson Consumer Inc. has become a signatory to the New Plastics Economy Global Commitment, committed to using more recycled
materials in packaging, reducing reliance on single-use packages and ensuring that 100% of plastic packaging is reusable, recyclable or compostable by 2025. To watch a brief video summary of our progress in 2018, click here. About the Health for Humanity Report Our Health for Humanity Report provides an annual update on performance and progress in ESG areas relevant to our business. The Report
describes how we deliver on our commitments in four key focus areas: better health for all, investment in our people, responsible business practices and safeguarding environmental health. The report is currently available a customizable pdf version. The Report Summary is available in English, Spanish, French, Portuguese, Chinese (traditional and simplified), and Japanese. About Johnson &amp; Johnson
At Johnson &amp; Johnson, we believe good health is the foundation of live lives, thriving communities and forward progress. That's why for over 130 years, we've aimed to keep people well at every age and every stage of life. Today, as the world's largest and most broadly-based healthcare company, we are committed to using our reach and size for good. We strive to improve access and affordability,
create healthier communities and put a healthy mind, body and environment within reach of everyone everywhere. We blending our heart, science and ingenuity to profoundly change the trajectory of health for humanity. Editor's note: Every day, the world faces new, more complex and widespread diseases that prevent people from being at their best. That is why we are not only attempting to treat disease,
we are changing the way they predict, pre-term and intercepted in communities around the world, Jaak Global Head, Global Public Health at Johnson &amp; Johnson said. With new approaches, we work tirelessly to create a world without illness and shape the health of future generations. While aspects of health worldwide are promoting and accelerating, accelerating, the developed and developing worlds
still lack access to essential care, said Lauren Moore, vice president of global community impact at Johnson &amp; Johnson. Through our strategic partnerships that empower those on the front lines, we commit our resources and decide to reach the world's most vulnerable communities and enable health care to get into the hands of those who need them most. At Johnson &amp; Johnson, we believe
every person has a right to a healthy life, and we hold ourselves accountable to the people who entrust their lives to us, said Peter Fasolo, Ph.D., chief human resources officer, Johnson &amp; Johnson. We are 135 000 employees in more than 60 countries and strive to create the world's healthiest workforce and ensure that the next generation is healthier than the last. We understand healthy people need
a healthy planet. Positive change on the scale and pace we need is a team effort, requiring people, companies and governments to work together on new ways to care for the planet like our health depends on it because it does, said Paulette Frank, vice president, environmental health, safety and sustainability, Johnson &amp; Johnson. Johnson &amp; Johnson show it still deserves high regard as a
corporate citizen In 1943, Robert Wood Johnson, chairman of Johnson &amp; Johnson, wrote the company's Credo. Written long before corporate social responsibility became the norm, the Credo remains unique in an era of increased focus on sustainability. Offering an interesting contrast to the ethos of most companies, the Credo says that Johnson &amp; Johnson's first responsibility is to provide the
doctors, nurses and patients, to mothers and fathers and all others who use our products and services rather than to the company's shareholders. Johnson &amp; Johnson views this approach as a recipe for business success. It is therefore no surprise that the company was an early adopter of sustainability reporting, issuing its first report in 1993. Today, Johnson &amp; Johnson manufactures healthcare
products, offering related services to consumer, pharmaceuticals, medical devices and diagnostic markets. The company is organized into three business segments (Consumer, Pharmaceutical, and Medical Devices &amp;amp; Diagnostics) and employs 128,100 people in 60 countries. Johnson &amp; Johnson has a portfolio of about 300,000 products that affect more than 1 billion people each day.
Johnson &amp; Johnson's most recent Citizenship and Responsibility report, released in June, is organized around three main divisions: Promoting Human Health &amp; Wellness, Leading a Dynamic and Growing Business Responsibly, and Securing the Planet. These sections are discussed through thoughtful discussions and summaries of the company's progress and challenges. The report takes a
unique approach to GRI by providing the relevant indicators throughout the text as well as a traditional GRI Index at the end of the report. Overall, Johnson &amp; Johnson offers a meaningful and and discussion of the issues covered in its materiality assessment and the company's progress on those issues. Promoting Human Health &amp; Wellness focuses on many of the issues Johnson &amp; Johnson
deems to be most material, including Access to and affordability of health care, global health, product pipeline, R&amp;amp;; D and Clinical Trials, and Innovation. This section provides a wealth of information on these issues and the company's progress against its Healthy Future 2015 Citizenship and Sustainability Goals. However, the information is sometimes difficult to conceptualize due to the text-heavy
presentation and limited visual tools. Both the Lead a dynamic and growing business responsibly and Securing the planet sections incorporate more graphs and case studies, allowing the reader to distil performance on key metrics and gain insight into examples of this work. For example, securing the planet includes an infographic that Johnson &amp; Johnson developed for its Care To Recycle campaign
after internal research determined that only one in five Americans consistently recycled in the bathroom, where many Johnson &amp; Johnson personal care products are used. Although the report is candid about certain challenges the company faced in 2013, it fails to mention the settlement it achieved in relation to the 2010 recall of DePuy Orthopaedics (a subsidiary of Johnson &amp; Johnson) ASR XL
Acetabular System and DePuy ASR Hip Resurfacing System used in hip replacement surgery. In 2013, the company reached a settlement worth an estimated $2.5bn that would compensate roughly 8,000 patients forced to remove and replace the device. The settlement is described in the company's 10-K report, but the omission of this issue is of particular importance as the Citizenship and Responsibility
Report identifies Product Quality and Safety as the most material issue to both internal and external stakeholders. Johnson &amp; Johnson's strong history of sustainability reporting and performance has earned the company recognition of groups including the FTSE4Good index, the Dow Jones Sustainability Index and Best Global Green Bands. Johnson &amp; Johnson is currently second on both the
Global Access to Medicines Index and CRO Magazine's list of the 100 Best Corporate Citizens. The company's report meets the expectations associated with these meaningful distinctions. Although the ASR recall is a glaring omission, and the style of the report lacks innovation, Johnson &amp; Johnson's commitment to those who use their products remains clear. SNAPSHOT follows GRI? Yes, G4 refers
Assured? Specific sections are externally assured Materiality analysis? Yes, and a matrix is included Goals? Yes targets? Yes Stakeholders input? Yes search Yes, an email address is provided and readers are invited to comment on both the report and the company's sustainability activities Key strengths? Transparent and clear discussion of goals, progress and challenges. Challenges. Weakness?
Limited use of case studies and information graphics lead to a text-heavy report Pleasant surprise? Clear, and transparent discussion of challenges faced in 2013, regarding sustainability activities Eric Kane is a senior consultant at Context America www.contextamerica.com Context America, Inc | 29 Broadway | Suite 1610 New York, New York 10006 | www.contextamerica.com T: +1 212 216 9773 CR
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